Heineken USA Incorporated is one of America’s premier beer importers and the US subsidiary of the world’s second largest brewer. 
 

The Heineken Company is the exclusive importer of Heineken Lager Beer and Amstel Light.
Heineken USA has evolved toward a portfolio-oriented company. As of 2005, Heineken USA entered into an agreement with Femsa Cerveza unit of Mexican brewer Fomento Economico Mexican (CCM) and will head the sales, distribution and marketing of the brands Tecate, Dos Equis, Sol, Bohemia and Carta Blanca.
 
In 2006, Heineken USA updated a flagship brand and began to test market the first major U.S. line extension of the Heineken name in more than 125 years. In 2006, Heineken USA introduced a smooth, new luxury light brand Heineken Premium Light.
 

GROWTH IS THE MAIN THEME AT Heineken USA. We are about growing our business, our categories and our image of our brands. We are about growing our people in terms of their development—personally and professionally. 
 

We currently have a Brand Director, PR & Experiential Strategy role open in our Marketing department. This individual is responsible to define and establish a strategic roadmap for Brand Experiences. Implement a plan for short-term & long-term improvements. Develop the Public Relations strategy as it relates to support of all Heineken Brand Advertising, Media and Experiential activity. 

 

In addition, incumbent will be responsible for the following:
Brand Experiences
  

·  Define and establish a strategic roadmap for Brand Experiences. Implement a plan for short term and long-term improvements.

· Lead the negotiation of major new sponsorships, new brand experience platforms and partnership agreements

· Screen, evaluate and develop Point Of View on sponsorship proposals and opportunities

· Align with Sr BrandDirector’s on the Media Strategy to leverage our Brand Experience events across media

· Manage the integration of media buys into overall Brand Experience Strategy.

· Collaborate with Brand teams to negotiate relevant Added-Value resources (print) to support Brand Experience strategy

· Responsible for Brand Experience Implementation and ensuring (International) best practices are being adhered to

· Identify and manage Brand Experience agency resources against the development of agreed to activities. 

· Manage the pre-approved Brand Experience budget as determined by the VP Brand Director

· Proactively work with regional marketing and sales to help drive and support the successful sell-in and execution of Brand Experiences to distributors and retail.

· Manage the integration of brand platform messaging into regional sales sponsorship initiatives

· Conduct post-evaluation of all Brand Experiences to ensure continuous learning and improvement  

· Align with Brand Experience Managers who:
· Own and lead the on-going management, execution and communication of sponsorship initiatives/events. 
· Plan and manage on-site event execution 
· Manage legal and corporate affairs approval of all brand experience components and support elements. 
· Work with the merchandising and logistics team to manage the development of brand experience merchandise and point of sale support material ensuring active input from regional marketing and channel management.
· Work with communications manager to manage the development and execution of an internal communication plan for employees, distributors and the trade.
· Track the pre-approved Brand Experience budget as determined by the VP Brand Director
 Public Relations Role:
 

· Develop the Public Relations Strategy as it relates to support of all Heineken Brand Advertising, Media and Experiential activity, i.e. New product launches, advertising, platform launch, major event sponsorships, etc. 

· Manage the PR Agency against the agreed to pr strategy 

· Collaborate with company-wide PR Director who manages the company’s overall strategic public relations programs, i.e. media relations, internal communications, and investor relations 

Qualified candidates must have the following:
 
Background:
Education: Undergraduate degree required, graduate degree preferred
Experience Required:
·         Advertising content development
·         Brand Management
·         Events and Sponsorships: Experience preferred
·         Media: Experience required
·         POS Development: Experience preferred
·         Public Relations: Experience required
·         Research: Require some experience
 
Work Experience: 8-10 years combined experience in any of the following areas:
·         Brand Development / Brand Management
·         Managed PR / Media Agency & creative process for TV / Radio / OOH required 
·         Appreciation of 3 tier system.
·         Clear demonstration of leadership, team commitment and influencing others
·         Excellent marketing skills but is sales friendly, understands the selling process
 
 
   

  Key Professional Skills:
·         Business planning and development
·         Brand communication /equity management
·         Financial and business acumen
·         Innovation and Creativity
·         Meeting & Exceeding Customer Expectations
·         Analysis
·         Leadership Experience Developing Others
·         Effective Presentations
 
We offer a comprehensive benefits package, competitive salary and bonus program plus truly one of the best 401(K) plans in the industry!
 
If you are interested, please apply on-line.
 
Due to the volume of responses, only qualified applicants will be contacted.
EEO M/F/D/V
 
No agencies please!
 
